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Big Media & Technology Digital Platforms

21 Web Sites:

e 300M Pageviews
 14.4 M Unique Visitors
e 6.7M Social Media Users



14 of our magazines have license agreements with
various international publishing houses.
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WOMAN / FASHION MAGAZINE SEGMENT

The World's Number 1 Fashion Magazine

Next Bigthing / The Big thing.

-J L-

Dare to be Big. B.I G

The Widely - Known Local Woman Magazine
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Do It Yourself Fashion and Sewing Magazine
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EVENTS
ELLE Style Awards
£ | EWeekend

E|LLE Green

SPIN OFF

SOCIAL MEDIA

f 145.878 Fans
572.300 Followers

X 479.885 Followers

ONLINE
*39M Pageviews

Next Big thing / The Big thing. - L Dare to be Big. B.I G N Future is Big. -
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THE WORLD’S NUMBER 1 FASHION MAGAZINE

CONCEPT

Elle has entered the Turkish market in 1999, having the reputation

and the experience as "the most read fashion and women magazine
"INn43 countries. Ever since, it has demonstrated a success graphic

so that the magazine never stepped down from the leadership position.
t has redefined the women magazine market and embraced the rising
new woman profile.

TARGET GROUP

Elle positions itself as a monthly women magazine addresses the new women
who Is working, urban, modern, independent, able to make decisions to lead her
own life and who develops her own unique style.

BRAND POSITION

ELLE isthe world's bigest selling magazine. It holds a unique position in Turkish market.
Upscale and influential it appeals to open-minded, ndependent, decisive, ambitious and
free spirited young women everywhere.

Next Big thing / The Big thing. _J L- Dare to be Big. BB Futureis Big. -1 r—




Next Bigthing / The Big thing.

QUALITY OF READING

PUBLICATION INFO
Launch Date :1999
Frequency : Monthly

Page Exposure :113.000

Reach 161010[0[0]
Web - wwwelle.comitr
Dare to be Big.

DEMOGRAPHY
GENDER %
FEMALE 86
MALE 14
AGE %
15-20 Age Group 9
21-34 Age Group 69
35-44 Age Group 15
45 + Age Group 7
SOCIO-ECONOMIC PROFILE
JA\=
AB+C1
EDUCATION %
Unv. Graduate 72
Highschool Graduate 22
OWNERSHIPS %
Home 71
Car 73
Laptop 75
Gold Card & Private Class 43

ELLE... %
| purchase it by myself 32
|read at home 59
| look at some pages in detall 65
glance throught the others

| keep it after reading 36
Afterreading ELLE...

Pick up new ideas 82
| talk abput some_thing | read inthe 71
magazine / | advise something

| applythe g.iven recommer)dations/ 63
| trysomething for the first time

| buy something A1
ELLE.. %
lt's a good source of information 74
| believe what Ireadin it o4
Iread allads in ELLE ... %
Examine/Look at/Read o1
Future is Big. -1 r—



Welcome ELLE Man Turkiye!

ELLE Man, which s currently published in 8 countries and creates a style - design -
trend-oriented reference for men in the fields of fashion, lifestyle, watches, accessories,
cosmetics, travel, automobiles and technology, is here with its first individual issue In Turkey
as the favorite partner of ELLE women.

ADANMISI.II(

With ELLE Man Turkey, we aim to be a source of inspiration for everyone who wants to
transform their style into a personal expression tool and follows what is happening on the
world's popular culture map. We will present a broad perspective that does not set
boundaries; a gentlemanly attitude that is involved in social causes, respectful to all living
beings and women on the planet, unprejudiced, egalitarian and inclusive.

While trying to enrich himself in every way, there will always be a man in front of our eyes
who does not forget that a real gentleman is someone who gives more to the world than
he takes... Itis also one of our missions to highlight personalities/styles that motivate us to
make a difference with their contributions to contemporary culture and fashion.

Next Bigthing / The Big thing. _J L Dare to be Big.
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Welcome ELLE Man Turkiye!

On the cover of our first issue, the versatile actor Hakan Kurtas, who courageously

continues his somewhat independent and somewhat secret funny relationship with life,
"ADANMlSLllEi:R

always remains open to new moments and memories. Next to it is the Grecale Folgore,
the first SUV vehicle of Maserati, one of the important representatives of the Italian luxury
sports car art, which works with fully electric powertrains.

We set out to establish enjoyable dialogues between different generations and styles by
valuing experience and being open to innovation.

CIRCULATION
20.000

4 ISSUES
APRIL JUNE SEPTEMBER DECEMBER

Next Bigthing / The Big thing. J L Dare to be Big. B.I G Il i1l Future is Big. .
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THE WIDELY-KNOWN LOCAL WOMEN MAGAZINE

I B 1N
N

casten ELELE positionsiitself as a strong, entrenched brand which represents successtul,
~ I smart young women, who can stand on their own feet. Elele with its 48 years of experience

Bir vilediz vansus:

IS one of the strongest brand of Turkish women magazines. It's ability of changing itself

ict constantly by adapting to the changes in the life styles of people is well -known.
Istan

bahara

TARGET GROUP

« Sevlse
4 SUBAT et ipucian

MANIFESTOSU « Trend rapor

« Lnhis issrmderin

Yasasm secimiberi

iz Rardesikd Elele focuses on women with a high socio-economic backround, who follow fashion
1Z KAreSiihg

and trends very closely and who show great care to their personal care.

I-
.-
I BRAND POSITION
_
.-

S MART OZEL

Elele isreliable, respectable, realistic, objective and it comes from life itself. Elele is a
special magazine which answers all of the questions women can ask from health to
beauty or from food to sexuality.

Next Bigthing / The Big thing. _J L Dare to be Big.
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EVENTS

» Astrolojgy

= Astro Brunch

*Snow Yoga Weekend

SOCIAL MEDIA

f 54803 Fans

151471 Followers

X 29.828 Followers

ONLINE

244 M

Next Bigthing / The Big thing.

Pageviews

-J L-

Dare to be Big.
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Bir vileiz vansinasi

Kistan
bahdra

« Sevlse

4 SUBAT gtin ipulan

MANIFESTOSL e Fpon
S « Lnhu isamdenn

Yagasin secimiberi

kiz kardeslik!

S MART OZEL
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CIRCULATION 24.000

FEBRUARY APRIL MAY JULY SEPTEMBER NOVEMBER DECEMBER

B.IG 1P 0 i Futureis Big.
i

EEEEEEEEEEEEEEEE

oy [



waww.elele.comutr

Bir vildliz vansuwis:

14 SUBAT
MANIFESTOSL
Yasasin

kiz Kardeslik!

Next Bigthing / The Big thing.
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DEMOGRAPHY

PUBLICATION INFO
Launch Date 1976
Frequency . 7 Issues
Page Exposure : 252,000
Reach :137.000
Web : elelecomitr

Dare to be Big.

QUALITY OF READING
Elele... %
| purchase it by myself 35
|read at home 62
| look at some pages in detall 63
glance throught the others
| keep it after reading 38
After reading Elele...

Pick up new ideas 75
| talk about some_thing I reaq inthe 74
magazine / | advise something
| applythe g_iven recommer_]dations / 51
| trysomething for the first time
| buy something 43
Elele... %
It's a good source of information 91
| believe what | read in it /70
Iread alladsin ELLE ... %
Examine/Look at/Read 92

GENDER %
FEMALE 88
MALE 12
AGE %
15-20 Age Group 19
21-34 Age Group 50
35-44 Age Group 17
45 + Age Group 14
SOCIO-ECONOMIC PROFILE

AB 66
AB+C1 79
EDUCATION %
Unv. Graduate 54
Highschool Graduate 27
OWNERSHIPS %

Home 74
Car 58
Laptop 53
Gold Card & Private Class 31

EEEEEEEEEE

Source QRS VI
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SPIN OFF EVENTS

= BURDA Fashion Days
= Regional Meetings
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GELEN SIKLI
Asya modasinfla
yansimalar g

AN I - £ 28952 Fans

DIKIS OKULL: S
ADIM ADIM .

ESOFMAN TAKIM] Tkt | 71.220 Followers

X 907 Followers

ONLINE

CIRCULATION 28.000 = 458K Pageviews

MONTHLY

Next Bigthing / The Big thing. _J L Dare to be Big.
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ALL ABOUT FASHION IS HERE ...

CONCEPT

BURDA Is a fashion/hobby magazine which offers women, interested in knitting lboth
at amateur and professional level, elegant designs together with practical dress models
on which they can easily apply these designs, and which brings the world fashion to them.

anecerve il Rahat, Aside from the design and the models adapted in accordance with the original published in
?.":ild == k]}:ﬂfng}gﬁ Germany’s Burda Magazine Group; The magazine also offers beauty, health, cooking and
N SN AERE decoration pages. It further serves to the different expectations of Turkish women through
GELEN SIKLIKCHS Al i its private editions of knitting, lacework, kids and grownup size, skirt-blouse-trousers
yansimalar | . .,

y

ADIM ADIMES

=

ESOFMAN TAKIME

VP .1 L
fF 7/ .

Dlkis u:!r-:l.l_Lu:;glh _ TARGET GROUP

Burda's readers are the women from every level of ages, either professionals or amateurs
who are interested in knitting, fashion and hand works.

BRAND POSITION

Burda, is the only practical fashion and knitting magazine which provides original designs
and practical models from world trends and the magazine also supports the individual creativity.

Next Bigthing / The Big thing. _J L Dare to be Big.
—
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KIZLARINA
Svetsort

Kumasindan
tulumlar

GELEN S3IKLI

Asya modasingan

yansimalar

pikis OKULU:}

apim apimis

ESOFMAN TAKIM|

Next Bigthing / The Big thing.
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Rahat,

sicak ev

kiyafetleri
seckisi

QUALITY OF READING

PUBLICATION INFO
Launch Date :1998
Frequency : Monthly
Page Exposure : 247000
Reach :88.000
WEle : burda.com.tr

Dare to be Big.

BURDA... %
| purchase it by myself 31
|read at home 73
| look at some pages in detall 68
glance throught the others

| keep it after reading 70
After reading BURDA...

Pick up new ideas 87
| talk about somgthing I reaql inthe a3
magazine / | advise something

| applythe gliven recom_merjdations/ 29
| trysomething for the first time

| buy something 32
BURDA... %
It's a good source of information 88
| believe what | read in it 85
Iread allads in ELLE ... %
Examine/Look at/Read 88

EEEEEEEEEE

DEMOGRAPHY
GENDER %
FEMALE 93
MALE 7
AGE %
15-20 Age Group 12
21-34 Age Group 39
35-44 Age Group 22
45 + Age Group 27
SOCIO-ECONOMIC PROFILE
AB 70
AB+C1 89
EDUCATION %
Unv. Graduate 51
Highschool Graduate 29
OWNERSHIPS %
Home 70
Car 59
Laptop 54
Gold Card & Private Class 37
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PEOPLE SEGMENT

UNLU FRANSIZ SEF

_ MAXENCE BARBOT
' VE HELLO! iLE
&4 "AMOUR DE PARIS

024,/ 04 « N0 937 « 21 SUEAT - 5 MART 2024 + 11"1 Y AK?M%USTU
N CAY SAATI

- b BIANCA
3 BRANDOLINI
ALY, AN MODEL ILE
f YUKSEK MODA
2023 /24« NO 922 6 - wmmn-mu ‘ —
BASAK DIZER
TﬁTl“UG’DﬁH

GOBEKLITEPE'YE
SAYGI KOLEKSIYONU

ZAFERIN

RENGI'NE
FENERBAHCE
BASKANI AL KOC
EV SAHIPLGINDE
DUYGU DOLU

BIR GALA

IHGllII SARI[I(I

WILLI

"DAHA iYi BIRER INSAN
OLMAK ICIN BIRBIRIMIZE
ILHAM VERIYORUZ"

SAVE THE CHILDREN ELCIS| POPPY DELEVINGME'IN HATAY ZIYARETI
ISINE YAMSIYAN SAMAT TUTKUSU ILE MAZLI TANRIVERDI SARIOGLU

EEEEEEEEEEEEEEEE
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YOU'LL LOVE TO BE INSIDE!

CONCEPT

The world most selling magazine HELLO! is produced by a philosophy of the reader
satisfaction and quality in editorial content are the most important rules. HELLO!
brings us life styles and feelings of Turkish society-business-fashion-art-leaders
and international stars. Distinctive photos and creative styling productions are very
Important point of this magazine.

o —
—_—
) —
Y —
I
—_—
—

TARGET GROUP

The majority of Hello's readers are belong to high socio —economic group.
(89 % AB SES). It'samagazine for people who like to have special luxuries,
can spend time on their own pleasures, follows all new trends, styles and
pleasures (even creates), and have their own life culture and gusto.

BRAND POSITION

£ Hello s very famous in all the countries it is published with its proper news concept.

B e e e M It has an international power, strong brand identification, a concept where reader and
advertisers meet and with a balanced content which answers all attentions. Most of our
ives are very fast. Sometimes we live faster than life itself . In this chain Hello is an excuse
Or you to spend some time for your own. Because it entertains, educates and wonders
you at the same time.

Next Blg ’[hlng / The Blg thlng. J L Dareto be B|g B.I G N BN Futureis B|g i
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SAVE THE CHILDREN ELCIS| POPPY DELEVINGNE’IN HATAY ZIYARETI
ISIME YAMSIYAN SAHAT TUTKUSU ILE NAZLI TANRIVERDI SARIOGLU

Next Bigthing / The Big thing.

-J L-

PUBLICATION INFO
Launch Date : 2004
Frequency : Bi-Weekly
Page Exposure :40.000
Reach :30.000
Web : www.ellecom.tr
Dare to be Big. B.I G
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QUALITY OF READING

HELLO.!...

%

| purchase it by myself

36

| read at home

61

| look at some pages in detall
glance throught the others

70

| keep it after reading

22

After reading HELLO....

Pick up new ideas

73

| talk about something | read in the
magazine / | advise something

69

| applythe given recommendations /
| trysomething for the first time

47

| buy something

37

HELLO!...

%

lt's a good source of information

69

| believe what | read in it

68

Iread all ads in HELLO! ...

%

Examine/LLook at/Read

96

DEMOGRAPHY
GENDER %
FEMALE 73
MALE 27
AGE %
15-20 Age Group 15
21-34 Age Group 54
35-44 Age Group 21
45 + Age Group 10
SOCIO-ECONOMIC PROFILE
JA\= 92
AB+C1 98
EDUCATION %
Unv. Graduate 67
Highschool Graduate 30
OWNERSHIPS %
Home 64
Car (Y4
Laptop /6
Gold Card & Private Class 31
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ARALIKLI BRUG: YENI DENEYECEKLER iGiN UZMAN BORDST. TARIF VE LISTE

L

s [Erfrianie com kr o —

or. ‘_antg

HEE‘:’#EE:

OMERITLE

KILO

VERIRKEN "
oot i |
MEME |

%ﬁ rii."!.l'_t“él':ﬁnl NUE §

BiR SEY WAR®

TOKLUK
GARANTILI

Next Bigthing / The Big thing.

-J L-

HEALTH & FITNESS MAGAZINES
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EVENTS
ARALIKLI BRUC: YENI DENEYECEELER ICIN UZMAN GORUSU, TARIF HEI.E-:TE - _
s Ao s  Formsante Weekend
.-I‘c':.n'n'6 te l eat S

HEZILYRNS: L S umm It
EIHHEFH
ENSIKVE

PERIODICALS

. RAHAT
I SOCIAL MEDIA
s
VERIRKEN HIKING YARMA I- f 6181 Fans

' MEME - 45.324 Followers
e n ARl e /I ASLI SUMEN KANSERINDE
sty e g ..J‘ “_ = ,:.,;:,‘?:- e :.,,_ e Al S Lt LU LS | ﬂ'l]iLISIEi'II ) F .'I _- N
%ﬂaﬁ‘ﬁ"i*’ﬁ:&w - TN, " iR SEY VAR BISKL] YASLAR

X 5628 Followers

TOKLUK
GARANTILI
— "m"'““-ﬁ )
TE o
_ B ONLINE
CIRCULATION 15K = 3M Pageviews

BI-MONTHLY
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MAGAZINE FOR PEOPLE WHO TAKE CARE OF
. - . I THEIRHEALTH AND BODY

ARALEKLI DRUCG: YENI DENEYECEKLER IGIN UZMAN GORDSU. TARIF Eﬁﬁ -

forn,ante
AEZILYANS: . @?Em
FEERI LA SEZONUN -ORMSANTE is a women healthy life magazine which focuses on readers who
E 3 EN SIK VE nave self- confidence, who puts her health and beauty as their priority and while she
RAHAT nays attention to outer look she also discovered the importance of the inner beauty.

KILO
VERIRKEN

TARGET GROUP

FORMSANTE reader pays a big attention to her health and beauty. Mostly between
21and 34 years of age, who live in city and have high socio —economic level of living.

BRAND POSITION

Being the first magazine that comes to mind when women health and beauty is on
subject. FORMSANTE is healthy, dynamic, sportive, natural, beautiful, happy, young,
fit, well-cared and colorfull...

Next Bigthing / The Big thing. - L Dare to be Big. B.I G N R Future is Big. - .
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ARALIKLE ORUG: YENI DENEYECEKLER ICIN UZMAN GORUSU. TARIF 'I'EIE-:TE -
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Next Bigthing / The Big thing.
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QUALITY OF READING

Formsante

%

| purchase it by myself

42

| read at home

68

| look at some pages in detall
glance throught the others

64

| keep it after reading

53

After reading Formsante

Pick up new ideas

o1

PUBLICATION INFO
Launch Date :1994
Frequency : Bi-Monthly

| talk about something I read in the
magazine / | advise something

86

Page Exposure :64.000

| applythe given recommendations /
| trysomething for the first time

70

Reach :26.000
Web - formsante.ccom.tr
Dare to be Big.

EEEEEEEEEEE

| buy something

25

Formsante

%

lt's a good source of information

85

| believe what [ read in it

’r

| read all ads in Formsante

%

Examine/Look at/Read

92

DEMOGRAPHY
GENDER %
FEMALE 80
MALE 2(0)
AGE %
15-20 Age Group 6
21-34 Age Group 45
35-44 Age Group 27
45 + Age Group 22
SOCIO-ECONOMIC PROFILE
A\= o1
AB+C1 98
EDUCATION %
Unv. Graduate 75
Highschool Graduate 19
OWNERSHIPS %
Home 75
Car 74
Laptop 80
Gold Card & Private Class 52

1P 0 i

Source QRS VI
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PUBLICATION INFO

Launch Date - 2014

Frequency :5lssues a Year

January-April-duly-September-November in 2016

Self-Improvement Guide

Circulation: 9K

<z ARET VART/ NY o ayatin. amim ve akisini degistirmen
j < ZEKIYE OL { Nemrut’ glzemh tarihi

| 'ﬂELIF DAGEiEVIREN Ya;amm kontroliinii ele almanin 6nemine d??’

S 2 TAYLAN KUMELI Yeni yila 5agI|kI| baglanglg: -

% EBNEM EKgiB Sayilann ve renklerm diinyasina znlcum | ‘37
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Next Bigthing / The Big thing.
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DECORATION SEGMENT
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Next Bigthing / The Big thing.
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Dare to be Big.

DECORATION

Ex vl 1D YATAK
YEMIHERIL UTULER
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FATURA DETOKSU
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PERIODICALS

Next Bigthing / The Big thing. .

CIRCULATION 23K
MONTHLY

Dare to be Big. B.I G Il il
-
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EVENTS
Maison Francaise
Interior Design Awards

SOCIAL MEDIA

§ 17603 Fans
153.014 Followers

X 968 Followers

ONLINE
=107/K Pageviews

Future is Big.




“WE ADD PLEASURE TO THE PEOPLE LIFE AND PLACES...”

CONCEPT

Maison Francaise, published in 1942, as the first decoration magazine in France.
IN1995 since the day it starts to publish in Turkish market, for 29 years, it Is the most
trusted and the leader magazine. Maison Francaise is multifunctional and colorful
magazine which gives inspiration and knowledge about new trends.

Maison Francaise has variant, incredible aspects and always becomes the main
source of decoration in every perspective.

TARGET GROUP

Maison Francaise's readers are mainly belong to upper class (AB 95 %) SES group.
The readers follow the new trends and give value to thelir life quality.

BRAND POSITION

In Turkey, Maison Francaise is the most wanted, most inspired, most trusted global
magazine brand in decoration, style and design segment.

Next Bigthing / The Big thing.
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QUALITY OF READING

Maison Francaise

%

PUBLICATION INFO
Launch Date :1995
Frequency : Monthly

Page Exposure :89.000

Reach :41.000
Web :maisonfrancaise.com:r
.ﬂ !
Next Bigthing / The Big thing. - L Dare to be Big.

| purchase it by myself 39
|read at home 59
| look at some pages in detall 57
glance throught the others

| keep it after reading 47
After reading Maison Francaise

Pick up new ideas 93
| talk about some_thing I reaq inthe 68
magazine / | advise something

| applythe gliven recommerjdations / 62
| trysomething for the first time

| buy something 39
Maison Francaise %
lt's a good source of information 88
| believe what | read in it /8
I read all ads in Maison Francaise %
Examine/Look at/Read 92

DEMOGRAPHY
GENDER %
FEMALE 68
MALE 32
AGE %
15-20 Age Group 6
21-34 Age Group 46
35-44 Age Group 24
45 + Age Group 25
SOCIO-ECONOMIC PROFILE
AB 95
AB+C1 100
EDUCATION %
Unv. Graduate 81
Highschool Graduate 18
OWNERSHIPS %
Home /8
Car 75
Laptop 84
Gold Card & Private Class 49

i1 il

Source QRS VI

Futureis Big.




BOOKAZINE VENTS

+| AM THE DECORATOR CONTEST
«MY HOME &MY COLOUR CONTEST
- « RENEWING MY BATHROOM' CONTES

EELEKTIK PASTELLER

F
tip

P DAHA COK BIRIKTIF

YEMEK ODASINA SECIMLER
KOMODINLER

I-Z.I:."Lf.;_m-'.LI CAMDALYELER
PARIZYEN ROMANTIZM

EM Il 10 YATAK
YEMNI NESIL UTULER

SOCIAL MEDIA

f 123.704 Fans

e gl Ny O FEEEE 296.734 Followers

BOYA ILE CARPICI
DONUSUM FIKIRLER|

MUTFAK REHBERI

BULUSMA NOKTAMIZ KEYIFLI MUTFAKLAR

o v T

X 2692 Followers

ONLINE
=3.4Mio Pageviews

T

CIRCULATION 48.500
MONTHLY
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i
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1
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PRACTICAL IDEAS & SHOPPING MAGAZINE

CONCEPT
& e Evim magazine was launched as the first practical home ideas and shopping
eVI I I I + magazine of Turkey in March 2006. Evim also produced an alternative segment
W among the existing decoration magazine with its 100% decoration content and
wusvests zava i low-cost cover price. It focuses on the readers’ needs in order to find solutions
Jhu | LI ODALAY by providing inspiring practical ideas and economic products alternatives.
TARGET GROUP

We love dealing with our house. We like repair, renew, change, decorate.
: Evim, IS a magazine for the ones who like their house, who like to spend time
L | | in their house and who like to create his/her own style in the place where

¥. ey she/she lives. The readers are mainly females who belong to AB+C1 SES
group, between 21 and 34 aged group and mostly well-educated.

FATURA DETOKSU
YAPTIRAN URUNLER

BOYA ILE CARPICI
DONUSOM FIKIRLER

BRAND POSITION

Evim magazine's “happy” style is consisting of modern, creative, colorful features
and also the feature which enables personal additions. Evim always examine the
topics focused on the price alternatives and solutions under the slogan of

“my house Is beautiful when | like it”

Next Bigthing / The Big thing. _J L- Dare to be Big. B.IG .-l N Futureis Big. -1 r—

EEEEEEEEEEEEEE




. A HUEE RN CIDILIN THY +
MUTFAKLAS MIN
2 TEMA 7 BUTCE
AYEE A MM
LAETA BF &

MART H24 s&n e Xo4AT FiVATETOT arvimidargisi corm b

ALISVERIS ZAMANI
EKLEKTIK PASTELLER
YEMEK ODASINA SECIMLER

oy g PUBLICATION INFO

PARIZYEN ROMANTIZM

EM Iyl 10 YATAK

YENINESIL UTULER
Launch Date : 2006
Frequency : Monthly

NENELERVAR _ , Page Exposure :205.000
| _ powrs ' Reach .80.000
hﬁ ws =75 ' ] ] Web :evimdergisi.com.tr
FATURA DETOKSU f Ze 2
YAPTIRAM URUNLER % .

BOYA ILE CARPICI
DONUSOM FIKIRLER

Next Bigthing / The Big thing. Dare to be Big.
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QUALITY OF READING

EViM %
| purchase it by myself 47
lread at home 72
| look at some pages in detalil 51
glance throught the others

| keep it after reading 66
After reading EVIM

Pick up new ideas 93
| talk about some_thing I reaql inthe a1
magazine / | advise something

| applythe gliven recommendations / 74
| trysomething for the first time

| buy something 44
EVIM %
It's a good source of information 95
| believe what | read in it &S
| read all ads in EVIM %
Examine/Look at/Read S

DEMOGRAPHY
GENDER %
FEMALE 80
MALE 20
AGE %
15-20 Age Group 5
21-34 Age Group 44
35-44 Age Group 26
45 + Age Group 24
SOCIO-ECONOMIC PROFILE
JA\= 88
AB+C1 96
EDUCATION %
Unv. Graduate 70
Highschool Graduate 21
OWNERSHIPS %
Home 75
Car 74
Laptop o/
Gold Card & Private Class 40

Source QRS VI

Future is Big.
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EVENTS

. » EDIDA
- SOCIAL MEDIA

KI5 CICEKLERI
A JLAR

_ MEKAN

S TASARIMI
YIN Y
[=") - _ reseresl

.'._-l L

f 0.643 Fans
55464 Followers

X 393 Followers

ONLINE
10K Pageviews

CIRCULATION 15K
MARCH, MAY, OCTOBER, DECEMBER

Next Big thing / The Big thing. _J L Dare to be Big. B.IG il Future is Big. -1 r—
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THE NUMBER ONE STYLE MAGAZINE FORHOME

CONCEPT

ELLE DECORATION has entered the Turkish market in 2005, having the reputation
and the experience as “the number one style magazine for home in 23 countries.
ELLE DECORATION's mission is to encourage the readers to express themselves
and their tastes throughout the home. ELLE DECORATION Is the authoritative guide
on a multitude of styles from cutting-edge innovations to the classic interior design,

It anticipates future trends and showcases designers from all over the world.

ELLE DECORATION has changed in October 2009. It has been started to publish

o as four issues with 300 pages in a year. ELLE DECORATION presents more shopping
ﬁmﬁﬁ "h alternatives, generates more creative styles by its changed cover, new dimension,
and also wealthy content.

i ':: . '- .,'!l

| ,i:i-
#
i ~__ TREND
i 70'LER RETROSU
. MINIMALUKS
KIS CICEKLERI

TARGET GROUP

ELLE DECORATION targets upper class Turkish population who are 25-45 years old
women, living in cities, well-educated.

BRAND POSITION

ELLE DECORATION positions itself as the definitive guide to the most desirable
trend setting, stylish and contemporary homes. It Is source of ideas, allowing the
readers to turn the dreams into reality, helping them to personalize their own
living space.

Next Bigthing / The Big thing. = L Dare to be Big. B.I G i1 B il Futureis Big. ]
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Next Bigthing / The Big thing.

TREND

70'LER RETROSU

MINIMALUKS

KIS CICEKLERI

PUBLICATION INFO
Launch Date : 2005
Frequency : Quarterly

Page Exposure :105.000

Reach :40.000
Web - elledecoration.com.tr
Dare to be Big. B.I G
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QUALITY OF READING

ELLE Decoration %
| purchase it by myself 33
lread at home 47
| look at some pages in detall 69
glance throught the others

| keep it after reading 35
After reading ELLE Decoration

Pick up new ideas 94
| talk about some_thing I reaql inthe -8
magazine / | advise something

| applythe g_iven recommendations / 63
| trysomething for the first time

| buy something 28
ELLE Decoration %
lt's a good source of information 89
| believe what I read in it 83
Iread all ads in ELLE Decoration %
Examine/Look at/Read 95

DEMOGRAPHY
GENDER %
FEMALE 81
MALE 19
AGE %
15-20 Age Group 3
21-34 Age Group 53
35-44 Age Group 26
45 + Age Group 18
SOCIO-ECONOMIC PROFILE
A= 92
AB+C1 99
EDUCATION %
Unv. Graduate 83
Highschool Graduate 15
OWNERSHIPS %
Home ’r
Car 76
Laptop /8
Gold Card & Private Class 46

i1 B il

Futureis Big.




BUSINESS AND ECONOMY SEGMENT

THE MOST RELIABLE AND
RECOMMENDED NEWBORN BUSINESS MAGAZINE FOR

T e _ LIFE STYLE BUSINESS ENTREPRENEUR & INNOVATIVE
EROE ALY Wk = MAGAZINE OF CEO’S BUSINESS PROFESSIONALS

NIN YILDIZLARI

iz M brame-Rjfunbon DOE3/37 VT GO00TL éQNB
4\

Business Leaders FIANSBANK
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LLLTE  “DUNYA SIYASETINDE

KARTLAR YENIDEN DAGITILIYOR”

&

OR SADECEONLINETR!

n.,\ SoiEm YNGOL / TORU HOLDING

capital.com.tr .

TaL :::;;fll E prgrem—— 03 - 16 Mart 2024 i1 34 152271 Says 2024105 [} 50&
Hill 82
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KADIM DOSTU
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Rudhid Mohamed Rachid

artiracagiz_
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SUPPLEMENTS
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IAN BREMMER

“DUNYA SIYASETINDE
KARTLAR YENIDEN DAGITILIYOR”

capital.com.tr §§

apIt

aﬁn;e
HESAPLARI

UmETiM
SANAYININ
PAYI
ARTIYOR MU?

I.l.lKSUN
El SANESIN
' IYE STRA J

CIRCULATION 19K
MONTHLY

Dare to be Big.

EVENTS

« UEZ Sapanca Economy Summit

« CEO Club

= 50 Powerful Woman CEO

= Capital 500

= The Most Admired Companies of Turkiye
= Social Responsibility Leaders

= Climate Summit

* Fintec Summit

SOCIAL MEDIA

f 16.965 Fans
16.544 Followers

X 143.656 Followers

ONLINE
= 7/9Mio Pageviews

Future is Big. —




“DUNYA SIYASETINDE
KARTLAR YENIDEN nnémmon"

Ca

a{in;s
HESAPLARI

NETA

SANAYiININ
PAYI
ARTIYOR MU?
Mayhoala Yatwim (B0 0

LUKSUN
| EFSANESIN

LY
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Dare to be Big.

THEBEST MONTHLY ECONOMY & BUSINESS MAGAZINE IN TURKIYE

CONCEPT

Turkey’'s most pioneering monthly business and economy magazine Capital, has been
become the indispensable magazine for more than 22 years, with its modernist perspective,
rich contents and its own special projects. Capital presents many special researches like
The Most Admirable Companiesin Turkey, Capital500, Social Responsibility Research and
Export500. Capital always aims to add value to its reader, to support the personal
entrepreneurship and to iImprove within the business life. In this context, Capital publish
books, is the initiator of conferences and other events.

TARGET GROUP

Capital readers are mainly upper SES group and well educated professionals and they
alsorepresent Turkey's dynamic consumption power.

BRAND POSITION

The compelling magazine Capital addresses to the upper segment of magazine sector.
Capital has also a determined brand identification which is associated with the concept
of prestigious and well esteemed.

i1 I il Futureis Big. - r—
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SUCTEE  “DUNYA SIYASETINDE
KARTLAR YENIDEN DAGITILIYOR”
capital.com.tr

Capita

vErd GoEM
BUTCE
HESAPLARI

Til 31
223/

'n.- g
e

.- B S hore u
AYLE 15 VE BEKOMOM DERGISI

KCH: AYATE 10T

UmETiAL
SANAYININ
PAYI
ARTIYOR MU?

Mayhosla Tatwum (B0 20
Radhid Mohamed Rechid

LUKSUN
EFSANESIN
IYE STRATE)

Next Bigthing / The Big thing.
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QUALITY OF READING

PUBLICATION INFO
Launch Date :1993
Frequency : Monthly

Page Exposure :112.000

Reach :52.000
WEle :capital.com.tr
Dare to be Big.

Capital %
| purchase it by myself 41
|read at home 58
| look at some pages in detall a3
glance throught the others

| keep it after reading 38
After reading Capital

Pick up new ideas 97
| talk abput somgthing | reaq inthe 90
magazine / | advise something

| applythe g_iven recommendations/ 66
| trysomething for the first time

| buy something 27
Capital %
lt's a good source of information 96
| believe what Iread in it 89
I read all ads in Capital %
Examine/Look at/Read 90

DEMOGRAPHY
GENDER %
FEMALE 28
WA= 72
AGE %
15-20 Age Group 7
21-34 Age Group 56
35-44 Age Group 19
45 + Age Group 18
SOCIO-ECONOMIC PROFILE
AB 89
AB+C1 o8
EDUCATION %
Unv. Graduate 76
Highschool Graduate 20
OWNERSHIPS %
Home 72
Car 59
Laptop 77’
Gold Card & Private Class 34

i1 B il

Source QRS VI
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EVENTS
= UEZ Sapanca Economy Summit

SUPPLEMENTS | HALKA ARZ T[lRHI\'E'HiH f:rﬁ'.ﬂ,’:'i  CEO Club
" 'ws'rlfvlilﬁ]igm suﬁﬁ%ﬁﬂn GIRISMOILER] “EE
A\ A S LN S - 50 Powerful Woman CEO
Ekonomlst = = Anatolian Brands 500
........................................................... - » Young CEO Under 40 Years Old Award

= [he Businessman of The Year
= Climate Summit
* Fintec Summit

GIRENLER VE
YUKSELENLER

SOCIAL MEDIA

$ 30543 Fans

45079 Followers

TURKIYE'DEN
CIKIP DUNYAYA [)d
: At;II.AHI.Al -

X 280161 Followers

CIRCULATION 13.500 ONLINE
BI-WEEKLY »48Mio Pageviews
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TURKEY’S MOST TRUSTED WEEKLY ECONOMY MAGAZINE

CONCEPT

Ekonomist is a weekly economy magazine that feels the Turkish Economy every week,
monitors all developments with great attentiveness and remains as the circulation leader
continuously throughout the course of 24 years. The surveys indicate that Ekonomist has
the highest reader loyalty in the magazine market.

Hﬂm:
03 - 16 Marr 2024 Yol 34 152273 Sayr 2024705 . -

GIRENLER VE

| Vst S _i-'_ TARGET GROUP

Readers are mainly well-educated and upper class entrepreneurs. All Ekonomist
readers strongly follow the latest improvements in economy and business field.

Py BRAND POSITION
A T KADINCEO  — 2= g Economist is the most reliable and strongest magazine brand which initially comes
S n mmgumm . N7 to the economy magazine readers’ mind. Economist is also accepted as areference
il [ »:;lmp NYAYA -l . : - :
) hianie | (8 point by businessman and bureaucrats and it is also the only magazine for managers,
{:'lsru;su'fnm HOLDINGLERIN MADEN YATIRIMLARI C}mnh M: 5 YILDA 450 YEN| OTEL GELIYOR brOkerS and entrepreneurs Since 38 years_

Next Bigthing / The Big thing. _J L Dare to be Big. B.I G
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QUALITY OF READING

Ekonomist

%

| purchase it by myself

36

| read at home

47

| look at some pages in detall
glance throught the others

75

| keep it after reading

43

After reading Ekonomist

Pick up new ideas

92

| talk about something | read in the
magazine / | advise something

87

| applythe given recommendations /
| trysomething for the first time

70

-J L-

PUBLICATION INFO
Launch Date :1993
Frequency : Monthly
Page Exposure :112.000
Reach :52.000
WEle : capital.com.tr

Dare to be Big.

| buy something

32

Ekonomist

%

lt's a good source of information

94

| believe what | read in it

31

| read all ads in Ekonomist

%

Examine/Look at/Read

90

EEEEEEEEE

DEMOGRAPHY
GENDER %
FEMALE 28
MALE 72
AGE %
15-20 Age Group 10
21-34 Age Group 50
35-44 Age Group 19
45 + Age Group 22
SOCIO-ECONOMIC PROFILE
JA\= 85
AB+C1 96
EDUCATION %
Unv. Graduate 72
Highschool Graduate 22
OWNERSHIPS %
Home 6/
Car 04
Laptop o/
Gold Card & Private Class 35

1P 0 i

Source QRS VI
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e —— W YILBIZLA;EI _ NEWBORN BUSINESS MAGAZINE FOR ENTREPRENEUR

& INNOVATIVE BUSINESS PROFESSIONALS

ﬂwq-.h-um @ riciemi
| \ |1l

=T ire zacibasl

_.m lstemle I
5 birliklerini S
artiracagiz

Turkey'srising entrepreneurial spirit gave birth to its own magazine.
START UP magazine, prepared by the team that created Capital and
Ekonomist magazines, with the contributions of important players in the
entrepreneurship ecosystem, started publishing in April 2014.

- PUBLICATION INFO
\ Launch Date : 2004
KUHUMSM'I‘HH Frequency : Quarterly

’ lemuwun

CIRCULATION 11.000

February — May - August- November
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| 4" CEOLARDAN/

BUSINESS LIFE STYLE MAGAZINE FORCEO’S
& BUSINESS PROFESSIONALS

. ]

Prepared by taking into account the rising “work-life" balance and the new
wave of doing business in the business world, CEO Life brings together with
its readers detalls about the lives of leading business people in each issue.

[ L]
"5
L]

o @ UNUTUTMAZ £ CEQ Life looks at the business world from a different perspective and aims
- s f“‘;“'ﬂﬁ 4 to tell its readers the colorful details of the business world. Most importantly,
- (Y - it helps CEOs, whose non-work lives are not well known, bring together with
> o YENME '

the reader their home lives, hobbies, passions and daily agendas. One of
CEO Life's biggest goalsis to cover the lives of business people 360 degrees.
However, in this 360 degree, it Is aimed to reveal the unknown aspects of
CEOs, focusing mostly on their life outside of work.

% TA.HTIHLE& ‘

gt T

PUBLICATION INFO
Launch Date : 2010
CIRCULATION 10.000 Frequency :Quarterly

April - July- October - December

Next Bigthing / The Big thing. _J L Dare to be Big. B.I G i1 i1 Future is Big. ] r—
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DISCOVERY AND TRAVEL SEGMENT

ﬁw | EN: 2013 TORKIYE KARAYOLLAR! HARITAS!
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PERIODICALS EVENTS

= Atlas Weekend
& _ » HIkINg
' 'mm%ﬂ;ﬁ « Harvest Tours (tea, peanut,grape etc.)

EK14 ZIH\I"ES!

» Photograph Exibitions

SOCIAL MEDIA

§ 337040 Fans
105579 Followers

&uﬂf:
: X 204.590 Followers

_I_..J

J.J.LJ.]LJ _|_,I # B I

ERCi‘l'EF'EJILK TIRMANIE | ANNE su*rurau SIRLAR] | VEDA: MEHMET BAYHAN
. .

!‘f e

CIRCULATION 28.000 ONLINE
252K Pageviews
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GEOGRAPHY AND DISCOVERY MAGAZINE OF TURKIYE

CONCEPT

As an episode proud in the history of the Turkish Magazine market, from its photographs
to maps provides the reader for the past 22 years with the pleasure of reading something
“original” inevery sense of world. Atlas in its persona as a human and magazine of this
country, visits the most inaccessible parts of the world. It is as reliable as an encyclopedia,
and as warm as a travel companion. It is not read and thrown away but collected, examined
again and again passing through from hand to hand.

TARGET GROUP

Atlas addresses to a special group who love to travel, having life gusto and high potential
of buying. Atlas readers are curious about to discover the world, they loyal to natural,
cultural and historical assets.

ST

{J“”M el BRAND POSITION
o

Ench’@ﬂ:’lm Tpnm.mi | ANNE su*rm‘u SIRLARI | VEDA: MEHMET BAYHAN
i (N

Atlas is then most admired and loving magazine in Turkey with its high circulation,
readership rate and strong friendly communication ties established with the readers.

Next Bigthing / The Big thing. _J L Dare to be Big.
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KESIF DERGISI

YUKSE KM zmvss:

d". >

 Atlas'in
= saytalari

PUBLICATIONINFO
Launch Date :1994
Frequency : Monthly
Page Exposure :625.000
Reach :205.000
Web : kesfetmekicinbak.com.tr

Dare to be Big.
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QUALITY OF READING

Atlas

%

| purchase it by myself

51

| read at home

/2

| look at some pages in detall
glance throught the others

31

| keep it after reading

66

After reading Atlas

Pick up new ideas

91

| talk about something | read in the
magazine / | advise something

84

| applythe given recommendations /
| trysomething for the first time

54

| buy something

25

Atlas

%

It's a good source of information

94

| believe what [ read in it

93

| read all ads in Atlas

%

Examine/Look at/Read

39

DEMOGRAPHY
GENDER %
FEMALE 47
MALE 53
jiel %
15-20 Age Group 8
21-34 Age Group 50
35-44 Age Group 17
45 + Age Group 24
SOCIO-ECONOMIC PROFILE
JA\= 85
AB+C1 94
EDUCATION %
Unv. Graduate 75
Highschool Graduate 20
OWNERSHIPS %
Home 74
Car 65
Laptop 71
Gold Card & Private Class 33

N R

Source QRS VI
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. SOCIAL MEDIA
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R 47K Pageviews
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GEOGRAPHY AND DISCOVERY MAGAZINE OF TURKIYE

CONCEPT

Istanbul Life Isa monthly magazine of urban life with a colorful approach that also has
character and style cconveying to its pages entertainment, culture, city life, and everything
that has to do with the urban people. Istanbul Life provides answers the questions of
“where, when, how and how much” while guiding and enabling the readers to gain time.

It views Istanbul through the eyes of someone who wants to taste the pleasures of the city
Along with all distinguished localities in Istanbul news on cultural and artistic events festivals,
cinema, book, theatre and travel, the magazine is rendered an out of ordinary source that
reflects all colors of the town.

TARGET GROUP

Istanbul life focuses on the uper class people who live inIstanbul and who give importance
to their pleasures and hobbies, to be able to spend money for these activities.

BRAND POSITION

Istanbul life, Is a monthly magazine which explains the city life ina colorful and stylish way.
The magazine positions itself as an agenda and areliable guide for urban people.
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QUALITY OF READING

PUBLICATION INFO
Launch Date :1994
Frequency : Monthly

Page Exposure :625.000

Reach :205.000
Web - kesfetmekicinbak.com.tr
Dare to be Big.

EEEEEEEEEEEEEE

Istanbul Life %
| purchase it by myself 38
lread at home 58
| look at some pages in detall 20
glance throught the others

| keep it after reading 45
After reading Istanbul Life

Pick up new ideas 83
| talk alqout some_thing I reaql inthe 75
magazine / | advise something

| applythe g_iven recommer_]dations / 55
| trysomething for the first time

| buy something 21
Istanbul Life %
lt's a good source of information 86
| believe what I read in it 85
| read all ads in Istanbul Life %
Examine/Look at/Read 91

DEMOGRAPHY
GENDER %
FEMALE 48
MALE 52
AGE %
15-20 Age Group 20
21-34 Age Group 47
35-44 Age Group 14
45 + Age Group 20
SOCIO-ECONOMIC PROFILE
AB 89
AB+C1 94
EDUCATION %
Unv. Graduate 64
Highschool Graduate 23
OWNERSHIPS %
Home /8
Car 69
Laptop 4
Gold Card & Private Class 37

1P 0 i

Source QRS VI
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Dare to be Big.

Tempo Travel, which started its publication life in 2009 as a horizon-expanding
guide for those who dream of the best and those who say "One day’, is the
magazine of those who want to rest their bodies and enrich their souls. "Holida
s life itself!” In the magazine, which started with the slogan and is published

quarterly, famous names write about the places they visit and see,

accompanied by special photographs. No longer limited to just Turkish,

Tempo Travel participates in the London World Tourism (WTM), ITB Berlin
and Moscow International Tourismand Travel (MITT) fairs once a year with
its German, Russian and English editions. Foreign editions of Tempo Travel

are also offered for sale in Turkiye.

PUBLICATION INFO
Launch Date : 2009
Frequency :Quarterly

Future is Big.
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SOCIAL MEDIA
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ONLINE
=100Mio Pageviews
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THE BESTSELLING FOOD MAGAZINE IN TURKEY

CONCEPT

Lezzet magazine turns cooking into pleasure for the women who would like to develop

a better kitchen and food culture for themselves. It is the best assistant for working women
inkitchen by the help of its practical and trustworthy recipes which are produced inits own
studio. With its special menus, different design styles, little clues, healthy recipes and with
practical information that would save us time. Lezzet is arich recipe magazine which brings
value toreader'slives. To be able to read the magazine at home, being a reference point in
food iIndustry thus being archived by many people create an opportunity for the magazine
to give its messages on along period of time.

TARGET GROUP

It specially focuses women who like to cook food and have visitors for dinner, eager to try
different tastes and new products, gives a big importance on healthy diet and life style,
very close to her family, has a balanced home —work life and practical Turkish women.

BRAND POSITION

Its a reference point for modern women who like to try different or conventional tastes.

Dare to be Big. B.I G .-l il Future is Big. -1 r—
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DEMOGRAPHY QUALITY OF READING

- . I GENDER % LEZZET %
o FEMALE 86 | purchase it by myself 51
rr';_.:‘:;;_ AL O | AR 2034 - SATE J03T /06 FIYATY £45 bezred com iy -
i s 7 MALE 14 |read at home 82
AGE o | look at some pages in detall 84
0 glance throught the others
15-20 Age Grroup 4 | keep it after reading 74
MEHMET YASIN: r
AKLIMI BASIMDAN % ! SOFRADA 21-34 Age Group 48
ALAN 11 YEMEK _— OLEN
g~ = A i PUBLICATION INFO 35-44 Age Group 22 After reading LEZZET
o . 45 + Age Group 23 Pick up new ideas 94
Launch Date :1996
| talk about something I read in the 90
Frequency . Bi-Monthly SOCIO-ECONOMIC PROFILE magazine / | advise something
Page Exposure .311.000 AB 82 | applythe given recommendations / 93
| trysomething for the first time
Reach . 77000 AB+Ci1 o1 .
| buy something 50
Web : www.lezzetcomir EDUCATION %
LEZZET %
Unv. Graduate 64
. : oy A " lt's a good source of information 93
E-‘Iejrﬂu?; . iR Highschool Graduate 23
T i i | believe what | read in it of
VE KIBL| HANIM '
eI OWNERSHIPS %
Conk R. Girginol
"KOLTOREL MIRASIMIZ Home 69 Iread all ads in LEZZET %
TURK KAHVESE
bl ok Examine/Look at/Read 96
Laptop 62
Gold Card & Private Class 37
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PERIODICALS

EVENTS
I ELECTRICITY CARS AWARDS

ﬁ‘b“hscHE MAcAN
SOCIAL MEDIA

- g

112.096 Fans

X 7500 Followers

CIRCULATION 12.000 ONLINE
BI-MONTHLY -1.3Mio Pageviews
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TURKIYE'S NUMBER ONE CAR MAGAZINE

CONCEPT

Auto SHOW, is an up to date, educative magazine which focuses fulfilling the needs of car
enthusiasts. It is produced under the license of biggest car magazine in Germany "Auto Bild”.
You canfind the same quality in every page. Being the market leader for 23 yearsis the
biggest proof of this quality.

TARGET GROUP

The main point of an Auto SHOW reader is “car ambition”. Auto SHOW readers are highly
educated, interested in cars and eager to catch all the renovations in car industry.

BRAND POSITION

Besides cars, this magazine is a big and a trustworthy reference point from motorcycles
to wheels or from petrol products to car accessories.

Next Bigthing / The Big thing. _J L Dare to be Big. B.I G BB Future is Big. B r—
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DEMOGRAPHY

PUBLICATION INFO
Launch Date :1992
Frequency : Bi-Monthly

Page Exposure :142.000

Reach :55.000
Web - autoshow.comitr
Dare to be Big.

QUALITY OF READING
Auto Show %
| purchase it by myself 40
|read at home 49
| look at some pages in detall 51
glance throught the others
| keep it after reading 40
After reading Auto Show
Pick up new ideas 89
| talk about some_thing I read inthe 29
magazine / | advise something
| applythe g_iven recommer)dations/ 56
| trysomething for the first time
| buy something 24
Auto Show %
lt's a good source of information 90
| believe what Iread in it 83
| read all ads in Auto Show %
Examine/Look at/Read 92

GENDER %
FEMALE 14
MALE 86
AGE %
15-20 Age Group 23
21-34 Age Group 54
35-44 Age Group 11

45 + Age Group 13
SOCIO-ECONOMIC PROFILE

AB 84
AB+C1 94
EDUCATION %
Unv. Graduate 62
Highschool Graduate 31
OWNERSHIPS %

Home /3
Car 72
Laptop 72
Gold Card & Private Class 36

EEEEEEEEEE

Source QRS VI
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SOCIAL MEDIA
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ALL ABOUT BOATS, SAILS AND TRAVELERS

CONCEPT

Yacht Turkiyeis the Turkey's unique yacht magazine which has a special concept
thatcontains sailboats, motorboats, accommodation, travel suggestions and stories,
local and foreign produced yacht and boats, special routes accordingly seasons,
national and international races, fishing, foods for sailors... Yacht Turkiye also has an

area of expertise in the concept of the Turkey's the most comprehensive yacht trading
guide so called “YACHT MARKET.

TARGET GROUP

Yacht Turkiye's readers are mainly from high socio-economic status who have the
love and culture of sea and have also the interests or ownership of yachts, sailand motor.

BRAND POSITION

Yacht Turkiye'sis the leader magazine of sailing sector in the way that differentiates itself
from its competitors with high circulation and reach content. Yacht Turkiye reaches both
the professional and amateur readers with its colorful language and selective visual
quality and content.

Future is Big. -1 r—
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DEMOGRAPHY QUALITY OF READING

GENDER % YACHT Tiirkiye %
FEMALE 35 | purchase it by myself 34
it S, s TP B TL e o Tl Tl FLAVIEATL BLAINL B
MALE 65 |read at home 63
| look at some pages in detall
AGE % glance throught the others 4
_ | lo2ge Cletly 0 | keep it after reading 54
42 metrelik . Tiirk tasanmiodan
exher bozan Tam elektrikli 21-34 Age Group 47
explor er megavat serisi
KASIIF - . P ocdeut e PUBLICATION INFO 35-44 Age Group 15 After reading YACHT Tiirkiye
J.::'II:._ irs Fircdndn i - i
ILI.:".ILL.:::IJ-HH . g 124 siiper .',j" 45 + Age Group 29 Pick up new ideas 93
i trendieri Launch Date 2006
' | talk about something | read in the a1
Frequency . Monthly SOCIO-ECONOMIC PROFILE magazine / | advise something
Page Exposure .88.000 AB 92 | applythe given recommendations / 56
| trysomething for the first time
Reach :45.000 AB+C1 98 _
| buy something 23
Web : yachtturkiye.com EDUCATION %
YACHT Tiirkiye %
Unv. Graduate 70
It's a good source of information 87
Highschool Graduate 27
| believe what [ read in it 81
OWNERSHIPS %
vnu PA‘DAN ‘F*AT LARI ssgl EnT‘# - .
Iread all ads in YACHT Tiirkiye %
Azxmu gEHdﬂﬂ 600 g
] 2thmetreye Readear muul!un':d srngfrrven Kazoann ofdi... Car 80 Examine/LLook at/Read 86
Laptop 80
Gold Card & Private Class 44
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THE BEST HISTORY MAGAZINES OF TURKIYE
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THE BEST HISTORY MAGAZINE OF TURKIYE

Atlas History magazine aims to convey the overshadowed pages of Turkish and world
nistory. Atlas History, which aims to present the unknown aspects of historical events
through the narratives of its heroes, especially through memoirs, documents and items
FOTOGRAFLARLA that have not been revealed until today, has achieved many firsts in this regard. History

CUMHUHiVET enthusiasts in Turkey will be interested in the story of the British helmet signed by Mustafa
Kemalin Canakkale, the story of Turkish Kelebek Mehmet Cemil Efendi, who was a galley
slave in French Guiana, Princess Naciye, the daughter of the Afghan King Emanullah Khan,
who livesin Turkey. Many topics such as the experiences of the Ottomans, the Ottoman
skier units in the First World War, the Behar family, one of the Jews exiled in Thrace, the
European variety clubs in Istanbul in the 1930s, and the Bektashi dervish lodges in Crete,
were featured for the first time in Atlas History. "Atlas History also presents its readers with
visual testimonies of various periods of history, with photo albums compiled from collectors'
private archives in eachissue

PUBLICATION INFO

Launch Date 2010

CI RCU LATION 15000 Frequency : Bi-monthly

January —March —May — July — September — Novemberr
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All About History, England’'s most read Popular History magazine,
started to be published in our country.

CIRCULATION 15.000

January — April — July — October
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Dare to be Big.

Another unigue publication about the History of War has started to

be published in our country.

CIRCULATION 15.000

March- May- Agu- Nov

Launch Date

- 2020

Frequency

: Quarterly

EEEEEEEEEEEEEEEE
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SCIENCE AND TECHNOLOGY SEGMENT
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ALL ABOUT BOATS, SAILS AND TRAVELERS

CONCEPT

Chip Magazine is the most crucial brand in technology world within its considerable
publishing policy and different style of approach. It has been developed and improved
parallel to the sector growth since the first publishing year of 1997. Chip serves the solid
needs of |T market by providing actual content, monthly DVD's and also with its test center.
The leader IT magazine CHIP is included in Dogan Burda Magazine Group.

TARGET GROUP

Chip magazine has special readers who are well educated and mostly over 25 years old.
The computer and internet ownership is higher from the average Turkishrate.

BRAND POSITION

Chip has become a precious purchasing guide for the readers with its neutral and
reliable comparison test, hardware examinations and the technology articles.
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PUBLICATION INFO
Launch Date :1997
Frequency : Periodical
Page Exposure : 468.000
Reach :148.000
Web : chip-online.com

Dare to be Big.
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QUALITY OF READING

CHIP

%

| purchase it by myself

49

| read at home

70

| look at some pages in detall
glance throught the others

80

| keep it after reading

62

After reading CHIP

Pick up new ideas

92

| talk about something | read in the
magazine / | advise something

82

| applythe given recommendations /
| trysomething for the first time

79

| buy something

48

CHIP

%

It's a good source of information

o2

| believe what [ read in it

89

I read all ads in CHIP

%

Examine/LLook at/Read

[0

DEMOGRAPHY
GENDER %
FEMALE 13
MALE 87
AGE %
15-20 Age Group 19
21-34 Age Group 57
35-44 Age Group 12
45 + Age Group 12
SOCIO-ECONOMIC PROFILE
A= 80
AB+C1 93
EDUCATION %
Unv. Graduate 68
Highschool Graduate 22
OWNERSHIPS %
Home 06
Car 64
Laptop /3
Gold Card & Private Class 32

1P 0 i
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=135K Pageviews
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BATONETTA 3 MARVEL'S MIDNIGHT SUNS | POKEMON VIOLET
PENTIMEMT | VAMPIRE SURYIVORS WHA0DK: DARKTIDE

CIRCULATION 15.000
BI-MONTHLY
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ALL ABOUT BOATS, SAILS AND TRAVELERS

CONCEPT

tis the leader PC GAME magazine in the segment from the time when Level was
aunchedin Turkiye. Level keeps its leadership position despite of the hard condition

Inthe sector for19 years. IN1997 it was only 28 pages, for along time period it is published
as 130 pages and together witha DVD ROM which serves all needs of the LEVEL readers.
Level was included in Dogan Burda Magazine Group in the year 2007

TARGET GROUP

Level has young and dynamic reader profile who are close to PC games and who are also
deeply connected with the computer and internet world.

4 v
GYUNLARI 2022
~©7<> THE cALLISTO

BRAND POSITION

L T '_ r ‘____-f..l. e - ¥ o i 5 *=_ w TP ‘-..- - I_J- T
. DIABLO 4 BETA | WOW: DRAGONFLIGHT
MOUNT 5 BLADE Il: BANNERLORD NEED FOR SPEED: UNBOUND
BAYOMETTAZ MARVEL'S MIDNIGHT SUNS | POKEMON ¥IOLET
PENTIMENT | VAMPIRE SURVIVORS WH40K: DARKTIDE

LEVEL isaleader magazine not only having high circulation level but also a leader who
add an extra value to the sector by its events.
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DEMOGRAPHY QUALITY OF READING
- . I GENDER % LEVEL %
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' b " ' ! | look at some pages in detall
AGE % glance throught the others 72
15-20 Age Group 2 | keep it after reading 61
21-34 Age Group 58
PUBLICATION INFO 35-44 Age Group 8 After reading LEVEL
45 + Age Group 6 Pick up new ideas 82
Launch Date :1997
| talk about something | read in the 76
Frequency . Bi-Monthly SOCIO-ECONOMIC PROFILE magazine / | advise something
Page Exposure -199.000 AB 77 | applythe given recommmendations / 67
| trysomething for the first time
Reach :58.000 AB+C1 92 _
| buy something 51
I, N Web levelcomir EDUCATION %
noanNneE: . R LEVEL %
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Laptop 73
Gold Card & Private Class 32
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SOCIAL MEDIA
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220K Pageviews

1P 0 i Future is Big.




'POPULARTK"
SCIENC

TURKIYE

KUANTUM

YENI E ll‘\q]_ﬂah Uh
Henlﬁ?’fus] ORTAYA Cil m {E ISE
4 ,...-1_ R

-+

- YIBASIFEST o . N

il imd 1l 1 -
- eimoki ne kadar
] e E . = Yo . 249,00 TL
| SINIRSIZ ENERN e L N
- Filrynciski i N E =
| agan geksma ng ' - —
- aninmngeyoe? 5, » . : —.
. - L 5 h ¥ - - 3

4 ‘ » _-':'.-..
- — 2022'DE NELER ( ILCIN Bi'l.iM SORU WEBB'DEN GELENLER
: Gecen vilin blrn Me mil lmrfu dan gelen ilging | Webb Teleskabunun su ona
| PanGrCrmaInGg kisa bir b-ulﬁ n cavaplan kadar bize hattiklan
Next Bigthing / The Big thing. — I L-

SCIENCE & TECHNOLOGY

Popular Science began publishing life in Turkey in March 2012. The magazine that has
been published in the US for 140 years is quickly embraced by the readers in Turkiye and
esteblished a devoted reader base. Setting light to the past and the feature of science and
technology, Popular Science is especially known for its clear and fluent language.

Its successtul Turkish translation is also admired by the readers.

PUBLICATION INFO
Launch Date : 2012
Frequency : Bi-Monthly

CIRCULATION 33.000

Dare to be Big.
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TOLKIEN'IN ORTA DUNYASI

SCIENCE MAGAZINE SPECIAL FOR
CHILDREN AND YOUNG PEOPLE

Science Magazine Special for Children and Young People started
to be published in our country.
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THE LEGENDARY MAGAZINE OF CURIOUS MINDS IS IN TURKIYE

Popular Science Is another great magazine that you canread in one go, from the editors

of Turkiye. How It Works, a magazine that we think the dynamic, curious and investigative
readers of our country will enjoy reading, has been among the most popular publications in
England for many years. In this magazine, which we started to publish in our country as of
October 2018; Colorful and enjoyable articles await you under headings such as Science,
Technology, Environment, Transportation and History.

PUBLICATION INFO

Launch Date : 2018

Frequency : Bi-Monthly

CIRCULATION 22.000

Dare to be Big. B.I G .- B Futureis Big. -1 r—
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SCIENCE AND SPACE TECHNOLOGY MAGAZINE

All About Space, England's most read Space Sciences and Astronomy magazine, has started
to be published in our country. With our magazine, we aim to contribute to the scientific literacy
of our country and appeal to a wide readership. The fact that the magazine is about space is
good news for readers who are especially curious about this branch of science. Because a
journal focusing only on Space Sciences has never been published in our country before
Another important feature of All About Space magazine is the visual richness it offers and

the fact that ts narrative language can be understood by everyone.

PUBLICATION INFO
Launch Date : 2019
| Frequency : Bi-Monthly
R e
BU YILDIZLAR VAR OLMAMASI ' GGRUNDUGUNDEN
3 S omtivon CCRTeIER ST CIRCULATION 25.000
B ILGING _
VENUS ATMOSFERINDE TESPIT EDILEN SULFURUN GiZEMi ¢OzULDU -
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SOCIAL MEDIA

f 104.376 Fans
39.591 Followers

X 11.888 Followers
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ALL ABOUT BOATS, SAILS AND TRAVELERS

CONCEPT

Hey girlis areal friend for 12-20 year old girls who just started to discover life. Hey Girl talks
the same language with young girls and acts positively towards them. With its rich, colorful
and active content it educates girls while entertaining them. It covers all topics which girls

are interested in such as beauty, fashion, health, fithess, love, education, music, magazine,
nternet, book and travel.

(s - TR
s wl AMERICA

1I_1'_J.},b ¢ . 4 .

I8 DOCTOR J TARGET GROUP

lt focuses girls who face out world, discover life, open to innovations and have high
consumptionrate. Plus they love eating out, having fun, going to cinema, playing sports

and having a holiday. Internet, technology and music are indispensable parts of their lives.

BRAND POSITION

Hey Girl which knows girls very well and talks their language is the first and segment leade
INn Mmagazines that focuses teenage girls.

Next Bigthing / The Big thing. _J L Dare tobe Big
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DEMOGRAPHY QUALITY OF READING

GENDER % Heygirl %
FEMALE 81 | purchase it by myself 26
MALE 19 |read at home 72
| look at some pages in detall
AGE % glance throught the others 4
15-20 Age Group o | keep it after reading 45
21-34 Age Group 37
PUBLICATION INFO 35-44 Age Group 8 After reading Heygirl
45 + Age Group 12 Pick up new ideas 81
Launch Date :1987
| talk about something | read in the 25
. T - Frequency : Bi-Monthly SOCIO-ECONOMIC PROFILE magazine / | advise something
AR % . .
TR . by Page Exposure . 217305 AB 80 | applythe given recommendations /
EI:.';%E_L%E ) 2 : | trysomething for the first time e
W = Reach :138.411* AB+C1 93 .
| buy something 18
Web : heygirlcomitr EDUCATION %
Heygirl %
Unv. Graduate 42
It's a good source of information 72
Highschool Graduate 40
| believe what [ read in it 71
OWNERSHIPS %
UCligE & I read all ads in heygirl %
e n Examine/Look at/Read 91
Laptop 63
Gold Card & Private Class 30
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HIGH CIRCULATION SUPPLEMENTS DISTRIBUTED BY 6-10 MAGAZINES

Sevgililer Guinti i n v o =R
OLEDIVE REHBER : i , = 1 = =
e i o T Pl S L e B DUITALE

YON VEREN BIER{) (95
MARKALARf F s

ICIN RECETELER

DISITAL nﬂmm FARK: KURUMLARIN YENILIKGL
TARATAM SIRKETLER COZOM VE HIZMETLER]

nr_l.sr_:ﬁm mzumnruz oliTALLESMEYE HANG]

NASIL HAZIRLANIYORLART.  YATIRIMLARI YAPACAKLAR?

Next Bigthing / The Big thing. _J L- Dare to be Big. B.IG 5L il Futureis Big. -1 r—




TURKGELL GEMEL MDODR YARDIMCIS! 3

OLEND | v EA!.ISRHLAH VESIL
E%]HE]EEER L BAHCE ISTIYOR

YAPISAL OLARAK
ONUSTUK

CIEDEM BAg
SEDNEM ATMAN
i L

ALK COBURT LS l

HASTALETA VE SAGLECTA

E-TICARET
40 BIN Kis|
ALACAK

CORPORATE MAGAZINES

T AT b TP R L s

TEKSTL &

| SVEREN

gl hl.‘\-‘JwF-i. F ._|._h||.‘.'-|'f‘-";H_,|_lJ! ol i e ESTETIR
BAGIFIKLIK / al / GENCLESMENIN
SISTEMINE DESTEK J / FORMULD

o
a4

gruby

|1_|'|',-_-. Tnzr GNSE Iulu;
v
YENILENME ZAMANT

Favakhicanre Hastame veni yla yenllensrek gin

S 5.""*' klx \;I\ullll
.

i g

Next Bigthing / The Big thing.

Dare to be Big.

EEEEEEEEEEEEEEEE

ACIBADEM

- YASAMIMIZA
ke X H"u"EHEN
A Wit

VEIME GZEL
GULAMALAR

_.md M_ﬂﬂ— *m M /

DIZ AGRILARINS ! ‘ TEHLIKELI

SON! SURPRIZ

Future is Big.




B
—l
B
THANK YOU! i

ThI




